
 

38270 Stucker Mesa Rd  · Paonia, CO 81419 · FAX 970.527.4587

www.dreamthefuture.org · info@dreamthefuture.org

Dear Vendor,  
 
The preparation for the Eighth Annual Dreamtime Arts and Music Festival is underway. The festival will take place 
July 16 - 20, 2009 in Paonia, CO.

The Dreamtime Festival is an annual event located in the Rocky Mountains just outside of  Paonia, CO.  The festival uniquely combines 
art, celebration, and music with an intention of  learning and transformation, bringing together in one place and fusing with great 
synergy:

l The positive, pro-active, celebratory and fun aspects of  a music  and  arts  festival
l The educational content, training and networking opportunities of  an extensive group of educational  seminars,  & workshops  
l The inspiration and creativity of a large art exhibition  and  film  festival
l The interactive, collaborative and educational aspects of a conference  and  tradeshow  for  sustainability  and  social change.  

  
The Dreamtime Festival attracts 1500 - 3000 people from Colorado, as well as nationwide.   Participants enjoy a wide variety of 
Workshops, Interactive Demonstrations, Performing Artists, Theatre groups, Speakers, Expo and Bazaar, Theme Camps, Art 
Installations, DJs, and of  course, top-notch Musical Performers on multiple stages. 

There are 4 ways to participate in the Dreamtime Festival community as a vendor:

1. Event Program Advertising
2. Advertising in our monthly newsletter 
3. Sponsorship of  the Event
4. Green Expo and Bazaar

Please see the corresponding section of  the pages that follow for information about these three opportunities.

In the festival, Dreamtime creates opportunities for participants to explore new ideas, network with others, and apply the experience 
into their everyday lives.  Part of  the vision of  Dreamtime is to merge the fun of music and ar t with an intention of  making a 
difference in the world.  With a focus on sustainability and transformation, we co-create a festival that addresses not only social change 
but personal and interpersonal change.  We look forward to making a difference in the world through work with companies such as 
yours, and we seek to create an event that perfectly fits your demographic needs to strengthen the foundation of your company  because 
we know that you are making a difference in the world too.  

We would be excited and proud to have you share in this unique celebration with us. Please read through the following pages to see 
which level would best suit you. If you would like to participate in this year's Dreamtime Festival, please fill out the enclosed Vendor 
Application and Contract and return them to the address provided.  If you have any other questions, please don't hesitate to call me.  
I'd be happy to go over your marketing options.
 
Always dreaming, 
 
David Caballero
Marketing Coordinator 
303-856-8410
marketing@dreamthefuture.org

  



Dreamtime newsletter Advertising

Dreamtime puts out a monthly newsletter to its mailing list of 3000 and is now featuring a sponsor spot at the 
end of the newsletter, including a logo and a link to your website.  If you would like to show your support to the 
community and participate in our newsletter advertising, the rates are as follows:

1 time: $150
2 times:  $275
3 times:  $400
4 times:  $450
After 4 times, you may advertise at the rate of $100 an issue.  

Please inquire about deadlines.  Contact:  Dave at marketing@dreamthefuture.org

Dreamtime Festival Program Advertising

The program guide for the Dreamtime Festival will be a 20-40 page booklet outlining the daily performances, 
theme camps, art installations, and workshops, as well as the map of the festival, sponsors, and advertisers. 
4000 copies will be printed and distributed at the gate to all the participants.  Advertisers may also put a link on 
the event website www.DreamTheFuture.org

Advertising rates:

thBusiness card size(1/8 page) :  $125

Quarter Page:  $175

Half Page:  $325 black and white/$500 full color

Full page:  $600 black and white/$1000 full color

See diagram for dimensions.

If you would like to advertise in the Dreamtime Festival Program, please contact David Caballero at
 303-856-8410  or email marketing@dreamthefuture.org

Deadline for submitting an advertisement for the program:

June 15th, 2009



Full Page
7.75h x 4.75w

$600 black and white
$1000 color



Half  page

3.75h x 4.75w

$325 black and white
$500 full color

Half  page

4.75h x 3.75w

$325 black and white
$500 full color



Standard Business Card Size

3.5w x 2h

$125

Standard Business Card Size

2w x 3.5h

$125

Quarter Page

4.25h x 2.5w

$175

Quarter Page

2.5h x 4.25w

$175



Dreamtime Festival Sponsorships

What you can get as a sponsor:

Advertising Space in the Event Program

The festival program is free and handed out to everyone as they enter the site. The program contains the festival schedule, 
artist bios, and other valuable information. This puts your name in front of approximately 3000 individuals.

There are three categories of ads in the program

! Standard - We will typeset your basic information for you, providing there is no artwork or logo to be created. 

! Camera Ready - Submit your ad to meet the size and line screen specs on the following page 

! Custom Designed  We can custom design an ad for you. There is a charge of $35 per hour, ads average one hour of 
work. 

Booth Space

Within the Green Expo and Bazaar, higher level sponsors will have the opportunity to set up a booth promoting their 
products, services, and materials. It is a great way to get full exposure and educate participants about what you do.  Free 
samples given to participants are a great way to support the festival and generate interest.  

Posters

Over 1,000 posters and flyers will be displayed throughout Colorado, including the Front Range, and Northern New 
Mexico.  Sponsors logos can be included on the posters. 

Announcements 

Your company name with special thanks will be announced live each day before the headlining bands.

Press Release

Your company will be listed under sponsors for the Dreamtime Festival in the press releases. 

Thanks on Mailing List

Your company will be listed under sponsors for the festival in the mailing list updates leading up to the event. 

Website Link

Sponsors are featured on our website on our sponsors page.  With a higher sponsorship, logos may be listed at the bottom 
of  the home page.  

Logo on Wristband
Higher level sponsorships will have the option to have their logo printed on the participant wristbands.  



Sponsorship Packages

$150 level

• Your name or company name listed as a sponsor in the Festival Program 

$250 level

• Your name or company name listed as a sponsor in the Festival Program 

• Eighth page ad in the Festival Program 

$350 level

• Your name or company name listed as a sponsor in the Festival Program 

• Eighth page ad in the Festival Program 

• 1 four-day pass to the festival ($125 value) 

$500 level

• Your name or company name listed as a sponsor in the Festival Program 

• Your company name and logo listed as a sponsor in 2 of the mailing list updates 

• Quarter page ad in the Festival Program 

• 1 four-day pass to the festival ($125 value) 

• Your sign or banner at designated areas in the event

$750 level

• Your name or company name listed as a sponsor in the Festival Program 

• Your company name and logo listed as a sponsor in 4 of the mailing list updates 

Half  page ad in the Festival Program 

• 1 four-day pass to the festival ($125 value) 

• Your sign or banner at designated areas in the event



$1000 level  

• Your name or company name listed as a sponsor in the Festival Program 

• Your company name and logo listed as a sponsor in 6 of the mailing list updates 

• Full page black and white ad in the Festival Program 

• Your sign or banner at designated areas in the event

• 2 four-day passes to the Festival ($250 value) 

• Your sign or banner at designated stage areas

• Your company name announced live each day before the headlining bands 

$3000 level

• Your name or company name listed as a sponsor in the Festival Program 

• Your company name and logo listed as a sponsor in 6 of the mailing list updates 

• Full page COLOR ad in the Festival Program 

Your sign or banner at designated areas in the event

• Up to 10 four-day passes to the Festival ($1250 value) 

• Your sign or banner at designated stage areas

• Your company name announced live each day before the headlining bands 

• Your company's logo and link at the bottom of the Dreamtime website

• Your company logo at the bottom of EVERY one of  our mailing list updates



$5000 level

Help us build a beautiful stage run on renewable resources, with a design artistically inspired 
by Thai spirit houses. 

All of  the above, plus

• Permanent plaque on stage giving special thanks to your company 

• A coveted guest MC spot 

• Posters or pictures autographed by the headliners at your request 

• Up to 60 seconds of  promotional reading before the headlining bands 

• Your company name or logo printed on T-shirts or wristbands                                                    (
st

(Deadline for logo submission on these printed items: June 1 , 2009)

Deadline for your logo, name, or ad appearing in the
printed event program:

June 15th, 2009

Past sponsors have included:

*For questions about sponsorships, please contact David at (303) 856-8410 or email marketing@dreamthefuture.org



Dreamtime Festival 
Green Expo and Bazaar

This year we are proud to announce the Green Expo and Bazaar at Dreamtime, featuring sustainable and ethical businesses, and artisan 
crafts. In the Expo, we are creating a space that strongly draws existing conscious consumers and effectively creates new conscious 
consumers through the exposure to ecologically as opposed to socially irresponsible practices of  mainstream industries and the 
devastating effects of these practices.  Further, the event embodies and strongly imparts a culture of celebrating, sharing and living 
socially and ecologically responsible values, practices and solutions. And from this education, new awareness and cultural climate, 
participants are presented responsible choices and companies that are taking action to reform their industry with practices that exhibit 
values of consciousness, human welfare, environmental responsibility, and care for all life.   
This is an opportunity you can't afford to miss - to have your company, products or services showcased as an integral part of  this 
cultural celebration, education and lifestyle of social and environmental values and solutions.  

Logistics:

Each vendor booth space will be allotted a 10x10 area.  Vendors will need to provide their own tent and equipment.  Tables and chairs 
will not be provided, so please be prepared to bring your own.
Setup begins 9 am on Thursday.  Setup must be complete on Thursday.  Vendors are required to man their booth space from 10 am  6 
pm, Friday-Sunday. Booths may open earlier or stay open later than that if they choose, but it will not be required.  Security will arrive 
by 6 pm to maintain the peace of the expo space, but it is the responsibility of  the vendor to remove all valuables from the booth.  

th      · Entry Deadline for Booth spaces:  June 30 , 2009 (printed flyer of booths will be inser ted into the event program)
th· Applications received after June 30 , 2009 will be assessed a $25 late fee and will operate on a first come, first serve basis

· Acceptance/Rejection notification mailed as soon as possible but no later than:  July 2, 2009.
th· $100 cancellation fee.  No refunds issued after June 30 , 2009

Fees for a 10x10 booth space:

$250 without electricity
$300 with electricity, 110 volts, up to 500 watts 
$175 Non-Profit Rate (must provide proof of  non profit status)
$550 for food booths (limited to 5 vendors)

2009 Calendar

Entry Deadline for Advertising and Sponsorship postmarked by: June 15, 2009 to appear in the event program
thEntry Deadline for Booth Spaces:  June 30 , 2009 (printed flyer of booths will be inser ted into the event program)

 th       · Applications received after June 30 , 2009 will be assessed a $25 late fee and will operate on a first come, first serve basis

· Acceptance/Rejection notification mailed as soon as possible but no later than:  July 2, 2009.
 th

· No refunds issued after June 30 , 2009.  

Vendor Acceptance:

We are accepting applications for vendors who wish to sell work and services in the following areas:
       1) High quality hand made Arts and Crafts

2) Products that are fair-trade and/or related to sustainability
3) Healing Arts and Services

       4) Services and organizations that exhibit a commitment to social change, environmental stewardship, healthy living, 

  



DREAMTIME  VENDOR  APPLICATION
No booth(s) will be held for potential exhibitors without written contract. Exhibitor contract accepted on a first-come, first-served basis. Payment 
must be included with a signed contract for it to be valid. 

We hereby apply for participation at the Dreamtime Art and Music Festival, to be held July 16  20th 2009
 
Company Name    (As it should appear on your booth sign)__________________________________________________ 

 Applicant's Legal Name and Title  ___________________________________________________________________ 
 
Address________________________________________________________________________________________ 
(All future vendor correspondence will be sent to this address) 
 
City________________________________________________State_______________________Zip_____________ 
 
Phone__________________________FAX___________________________E-Mail______________________________ 

URL: ____________________________________________           Photos of  all products enclosed? 

Products: __________________________________________________________________________

__________________________________________________________________________________ 
How do your products/services demonstrate a green, ethical, conscious, socially and/or environmentally responsible approach to 
consumerism and art?  Will you be educating participants about why you are different in your industry?  If  so, how?  
______________________________________________________________________ 

_________________________________________________________ (may attach separate page to answer this question)

We are interested in: 

 10x10 Booth Space ($250 w/o electricity,$300 w/electricity,$175 non-profit, $550 food booth)          Furnishing door prize for drawing

  Advertising in the Program Guide  $____________                   Sponsorship in the amount of  $____________

Annual Green Expo and Bazaar  - Exhibit fee includes: one 10'x10' sized booth space, security, and one person's entrance into the event 
for 4 days. Exhibit fee does not include tables or chairs.  Electricity allowance:  110 volts, up to 500 watts. 

Late Fee & Cancellations   - Contracts received after June 30, 2009, will be assessed a $25 late fee. (Applications will not be considered 
late if  they are postmarked by June 27th.) A $100 administrative fee will be assessed for all exhibit booth cancellations. NO refunds 
will be given for cancellations received after June 30, 2009.            $25 late fee

Booth Staff   - In addition to the one ticket included with your booth fee, you may list one other person to staff or share your booth.  
They are eligible for a discounted ticket in the amount of $85 (includes camping near booth.) 
 
Additional ticket needed for:   Legal Name_________________________________________         $85   

Sharing a Booth -  
If  two artists or businesses wish to share a booth, each artist must submit a separate application, photos, and shared booth fee of $25 
(in addition to the booth fee.) Each will be juried independently, and each must be accepted separately.      $25

        
Method of  Payment:  
  Check                    Visa/MasterCard      ________________________________    expiration ______
(make checks payable to 
Dreamtime)             Name as it appears on the card _________________________________CPC:  ______

A100



DREAMTIME  VENDOR CONTRACT

 Dreamtime Events believes in equal opportunities for all artists, merchants, and organizations and we will actively seek fair evaluation 
of  all applications. Dreamtime reserves the right to deny acceptance of any applicant if  past experience or other factors warrant 
exclusion.  
 
As a participant of  the Dreamtime Festival, I fully agree to the following: 
  
I recognize and acknowledge that I assume full risk of  any injury, property damage or loss that I may sustain as a result of  my participation 
in any and all activities connected with or associated with my participation in the Festival. Furthermore, I understand that I should carry my 
own insurance and that I store my products overnight at my own risk. I, on signing the contract for booth space, expressly release the Dreamtime 
Festival, and its members and representatives, from any and all claims of injury, loss or damage that may occur to the exhibitor, the exhibitor's employees, 
or the exhibitor's property from any cause whatsoever.  

I agree to provide photos (digital or printed) with a specified list of all things I plan to distribute, sell, or display, and I acknowledge that I 
may not be permitted to exhibit each of the items I submit. I understand that all photos and other materials I submit will become the 
property of  the Dreamtime Festival.  I agree not to distribute, sell, or display items or services other than the ones listed in my application.  
 
I agree to pay all the necessary fees set forth in this application. I understand that my credit card will be run and/or checks will be 
deposited upon application arrival, although I may not be selected to be in the 2009 Dreamtime Festival. I further understand that if  I am 
not accepted into the Dreamtime Festival, or if I cancel my application, I will receive a refund for my Booth Fee, which will be mailed after 
the 2009 Dreamtime Festival. I understand that all cancellations must be made in writing and must be postmarked, emailed, or faxed by no 
later than June 30, 2009. A $100 cancellation fee will be applied for cancellations.  
Absolutely no refunds will be considered after June 30, 2009.   
 

th th th
I agree to be present for Friday July 17 , Saturday July 18 , and Sunday July 19  of  the Dreamtime Festival from 10 am  6 pm.  
I agree that if  I have not arrived and set up by 8 pm on Thursday July 16th, or if I leave the Festival early, I forfeit my booth space and all 
fees. If I intend to be late on any of  the three days, I must acknowledge this to the Expo Manager or I may forfeit my booth space. I agree 
that all demonstrations and exhibits may be photographed for publicity purposes. 

If I choose to use electricity for my booth, I agree to use no more than 110 volts, up to 500 watts. 

I understand and will abide by the rules of  this application. 
 
Applicant Name: ________________________________________ Date: ___________________ 
 
Applicant Signature: ______________________________________________________________ 
 
Please make checks payable to Dreamtime.  Please send payment, application and contract to:

Dreamtime  Green Expo and Bazaar
C/O David Caballero
2589 Ingalls St.
Edgewater, CO 80214

or fax your application, contract and payment by credit card to: 1-831-854-1387. 

Sharing a Booth (skip this section if  you are not sharing a booth!)
I have reviewed and fully understand the requirements to share a booth at the Dreamtime Festival. I have submitted my Shared 
Booth Fee ($25) and have made arrangements to pay my portion of the full Booth Fee ($300/250) with the exhibitor with whom 
I plan to share a booth.  I understand that I will be juried independently and have included my application.  

I would like to share a booth space with: 

Applicant Name: ___________________________________________ 

Business Name: ____________________________________________
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